Using Language to Analyze Media
How to Analyze an Ad or (Still) Product Shot & Language to Use in Your Presentation

Video (moving) Ad Analysis — Additional Terms & Language to Use in Your Presentation

Analyzing a Painting & Additional Terms & Language to Use in Your Presentation

Below, I have added more useful words and phrases for the different types of media.
How to Analyze a Ad (Still) Product Shot
You are analyzing the "construction" of the image. You are not just looking at a burger or products in a supermarket; you are looking at how the photographer made the, e.g. burger or (your product) look irresistible.

Use this 4-step method:
1. The Subject (What is it?): Identify the product and any props.
2. The Composition (Where is it?): Look at the framing. Is it a close-up? Is the product dead center? Is there empty space around it?
3. The Technical Choices (How is it lit?): Look at the lighting and color. Are the colors warm (reds, yellows) or cool? Is the light bright and shiny or soft and shadowy?
4. The Effect (Why do this?): Ask yourself: "What feeling is this supposed to create in me?" (Hunger, desire, trust, happiness).
Language to Use in Your Presentation
For a product shot (still photograph), you need language that focuses on visual manipulation and sensory appeal. You can use the frames below.

1. Describing the Lighting and Color

· The creator uses [bright / warm / saturated] lighting to make the product look [fresh / juicy / appetizing]."

· The use of red and yellow creates a feeling of [energy / hunger / excitement].

· The highlights on the [burger bun / glass bottle] make it look [shiny / cold / delicious].

· This ad features soft, more dreamlike photography....

· This ad features soft, more dreamlike illustrations....
2. Describing the Composition (Camera Angle)

· "The camera is positioned [very close / at eye level / slightly below], which makes the product look [massive / important / heroic]."

· "The product is placed in the center, drawing the viewer's eye immediately to..."

· "The use of negative space (empty space) emphasizes the product's [simplicity / size]."

3. Describing the Details (Texture and Props)

· "The close-up shot allows the viewer to see the [sesame seeds / condensation on the glass], which makes it feel [real / refreshing]."

· "The steam rising from the food suggests that it is [hot / freshly made]."

· "The ingredients are arranged carefully to create a sense of [abundance / perfection]."

4. Analyzing the Effect (The "Why")

· "This choice is designed to make the audience feel [hungry / curious / eager to buy]."

· "By making the product look [perfect], the creator persuades the viewer that..."

· "The image creates an illusion of [freshness / luxury], which appeals to [the target audience]."

Video (moving) Ad Analysis — Additional Terms
1. Camera and Shot Types
	Term
	Simple Definition
	Example

	Shot
	One continuous piece of video.
	The opening shot shows a busy street.

	Wide shot
	Shows a large area or the whole scene.
	The wide shot shows the family in the kitchen.

	Close-up
	Shows a face or object very near.
	The close-up of the child's smile makes us feel happy.

	Extreme close-up
	Shows a very small detail.
	The extreme close-up of the eyes shows fear.

	Medium shot
	Shows a person from the waist up.
	The medium shot shows the actor's body language.

	Point of view (POV) shot
	Shows what the character sees.
	The POV shot makes us feel like we are the character.

	Over-the-shoulder shot
	Looks past one person's shoulder at another.
	The over-the-shoulder shot makes us feel part of the conversation.

	Camera movement
	How the camera moves (pan, zoom, tilt).
	The slow zoom on the product makes it feel important.

	Zoom in
	The camera moves closer to the subject.
	The zoom in on the phone emphasizes its features.

	Pan
	The camera moves side to side.
	The pan shows the whole room.


2. Editing and Pace
	Term
	Simple Definition
	Example

	Cut
	A quick change from one shot to another.
	The quick cut from the face to the product shows a connection.

	Fast-paced editing
	Many quick cuts in a short time.
	The fast-paced editing builds excitement.

	Slow-paced editing
	Fewer cuts, longer shots.
	The slow-paced editing creates a calm feeling.

	Jump cut
	A sudden cut that skips time.
	The jump cut shows the character growing up quickly.

	Transition
	How one shot changes to another (fade, wipe, dissolve).
	The fade to black suggests the end of a chapter.

	Montage
	A series of short shots showing time passing.
	The montage shows the athlete training for months.

	Split screen
	Two or more images shown side by side.
	The split screen contrasts the two characters' lives.

	Time-lapse
	Video played much faster than real life.
	The time-lapse shows the city from day to night.


3. Sound and Music
	Term
	Simple Definition
	Example

	Soundtrack
	The music in the video.
	The upbeat soundtrack makes the ad feel joyful.

	Voiceover (VO)
	A voice talking over the images.
	The calm voiceover explains the product.

	Dialogue
	Words spoken by the characters.
	The dialogue reveals the character's feelings.

	Sound effect (SFX)
	A sound added to the video (not music or voice).
	The sound effect of a soda can opening makes us thirsty.

	Diegetic sound
	Sound that comes from the world of the video.
	The sound of footsteps is diegetic sound.

	Non-diegetic sound
	Sound added for the audience (music, narration).
	The background music is non-diegetic sound.

	Silence
	No sound at all.
	The silence before the final line makes the message powerful.

	Volume
	How loud or soft the sound is.
	The sudden increase in volume makes the audience jump.

	Tempo
	The speed of the music.
	The fast tempo makes the scene feel urgent.

	Mood music
	Music chosen to create a specific feeling.
	The sad mood music makes us feel sympathy.


4. Lighting and Color
	Term
	Simple Definition
	Example

	Bright lighting
	Strong, clear light.
	The bright lighting makes the product look clean.

	Dim lighting
	Dark, soft light.
	The dim lighting creates a mysterious mood.

	Natural light
	Light from the sun.
	The natural light makes the scene feel real.

	Artificial light
	Light from lamps or studio lights.
	The artificial light makes the actor look glamorous.

	Color palette
	The main colors used in the video.
	The warm color palette (reds, oranges) creates a feeling of energy.

	Color filter
	A color added over the whole video.
	The blue color filter makes the scene feel cold.

	Saturation
	How bright or strong the colors are.
	The high saturation makes the ad feel playful.

	Desaturation
	Colors are made dull or gray.
	The desaturation makes the scene feel sad or serious.


5. Text on Screen
	Term
	Simple Definition
	Example

	On-screen text
	Words that appear in the video.
	The on-screen text says "Available now."

	Slogan
	A short, memorable phrase.
	The slogan "Just Do It" inspires action.

	Caption
	Words at the bottom of the screen.
	The caption explains what the person is saying.

	Logo
	The brand's symbol.
	The logo appears at the end of the ad.


Sentence Frames for Video Ads
	You want to say...
	Use this frame...

	The shot makes something look important
	The close-up of [object] makes it look [important / powerful / delicious].

	The wide shot shows the setting
	The wide shot shows [the setting], which creates a feeling of [space / isolation / community].

	The camera angle affects power
	The low camera angle makes the subject look [powerful / heroic], while the high angle makes them look [weak / vulnerable].

	Editing creates pace
	The fast cuts build excitement, while the slow shots create a calm feeling.

	Music creates mood
	The upbeat soundtrack makes the ad feel [joyful / energetic / hopeful].

	Silence is powerful
	The silence before [the product / the slogan] makes the message more powerful.

	Sound effects make it real
	The sound effect of [sizzling food] makes the audience feel [hungry / eager].

	Lighting creates atmosphere
	The dim lighting creates a sense of [mystery / sadness / tension].

	Colors send a message
	The warm color palette (reds and yellows) creates a feeling of [energy / hunger / warmth].

	Text reinforces the message
	The on-screen text "[slogan]" works with the images to suggest that...


Quick Checklist: What to Look for in a Video Ad
	Element
	Questions to Ask

	Shot types
	Is it a wide shot, close-up, or medium shot? Why?

	Camera movement
	Does the camera zoom, pan, or stay still? What effect does this have?

	Editing
	Are the cuts fast or slow? What mood does this create?

	Sound
	Is there music, voiceover, dialogue, or silence? How does it make you feel?

	Lighting
	Is it bright or dim? Natural or artificial?

	Color
	What are the main colors? Warm or cool? Bright or muted?

	Text
	Is there on-screen text or a slogan? What does it add?


Analyzing a Painting
Look at what the artist chose to do and why it matters. Use this four-part framework:
	Part
	What to Look For
	Key Question

	Style
	Is it realistic, abstract, impressionistic, surreal? Are the brushstrokes smooth or visible?
	How does the style affect the mood?

	Composition
	Where is the subject placed? What is in the foreground and background? Are there leading lines?
	Where does the artist want your eye to go?

	Color
	Are the colors warm or cool? Bright or muted? Is there contrast?
	What feeling do the colors create?

	Effect
	What is the overall mood or message? How does it make the viewer feel?
	Why did the artist make these choices?


Language to Use in Your Presentation

Here are sentence frames specific to paintings, organized by the four areas.

1. Describing the Artist's Style
	You want to say...
	Use this frame...

	The style is realistic
	The artist paints in a realistic style, which makes the scene feel [believable / familiar].

	The style is abstract
	The abstract style encourages the viewer to focus on [color / shape / emotion] rather than [realistic detail].

	The brushstrokes are visible
	The visible, thick brushstrokes create a sense of [energy / movement / texture].

	The style is impressionistic
	The impressionistic style captures the [feeling / light] of a moment rather than precise details.


Useful vocabulary: realistic, abstract, impressionistic, surreal, expressive, detailed, loose brushwork
2. Describing Composition
	You want to say...
	Use this frame...

	Where the subject is placed
	The artist places the subject [in the center / off to the side], which draws the viewer's eye to...

	What is in the background
	The background is [simple / detailed / blurred], which makes the subject stand out / feel isolated / feel connected.

	How leading lines work
	The [line / road / river] leads the viewer's eye toward [the subject / the horizon].

	How the rule of thirds is used
	The subject is placed along the rule of thirds, creating a sense of [balance / tension].

	How foreground and background interact
	The foreground [frames / contrasts with] the background, emphasizing [depth / distance].


Useful vocabulary: foreground, background, focal point, rule of thirds, leading lines, balance, symmetry, depth
3. Describing Color
	You want to say...
	Use this frame...

	Colors are warm
	The warm colors (reds, oranges, yellows) create a feeling of [energy / warmth / passion].

	Colors are cool
	The cool colors (blues, greens, purples) create a feeling of [calm / sadness / isolation].

	Colors are muted
	The muted, desaturated colors give the painting a [somber / quiet / nostalgic] mood.

	There is contrast
	The strong contrast between [light and dark / warm and cool] draws attention to...

	Color creates harmony
	The harmonious color palette makes the painting feel [peaceful / balanced].


Useful vocabulary: warm, cool, muted, saturated, vibrant, contrast, palette, harmony, tone
4. Analyzing the Effect (The "Why")
	You want to say...
	Use this frame...

	The choices create a mood
	Together, these choices create a [peaceful / dramatic / mysterious] mood.

	The artist wants you to feel something
	The artist is trying to make the viewer feel [sympathy / awe / unease].

	The choices suggest a message
	The use of [color / composition] suggests that [the theme of the painting is...].

	The painting makes an argument
	The artist uses [style / color] to comment on [society / nature / emotion].


Useful vocabulary: mood, atmosphere, message, symbolism, conveys, evokes, suggests, comments on
